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CIIEIIU®PUKA POCCUNMCKO-KOPEMCKOM KOMMYHUKAIIMM B COEPE
BU3HECA

Cankr-IleTepOyprckuil rocymapcTBeHHbII yHuUBepcuteT, Poccuiickas ®epepauns, 199034,
Cankr-IlerepOypr, YHuBepcurerckas Hab., 7/9

CraTbs NOCBAILEHA UCCTAENOBAHUIO POCCUIICKO-KOPEIICKON MEXKY/IbTYPHOM KOMMYHMKAI[AN
B chepe Om3Heca Ha Ipumepe KommnaHuym «X€upait-moropc» B CaHkT-Ilerepbypre. Ha ocHoBe
pe3y/IbTaTOB 3IMIIMPUYECKOTO MUCCIEIOBAaHNUA B paboTe aHAMMBUPYIOTCA Ky/IbTYpHBIE Pa3IMUNA
Yl TPYZHOCTM B Ipollecce KOMMYHUMKAIMM MEXJY POCCUIICKMMM M KOPEHCKMMM PabOTHUKAMU
KOMIIAaHMM,  OIpeJe/IAercs  BUAHME  KOPIOPAaTMBHONM ¥ HAlMOHAJIbHOM  KY/IbTYpbl  Ha
MEXKY/IbTYPHYI0 KOMMYHMKAITNIO, a TaK’Ke HaMeYaloTcA IYTU IIPeofioNeHMs 3TUX IpobraeM Ha
OCHOBE TEXHMKM KY/IBTYPHOIO accuMuiATOpa. OCHOBHOE BHNMAHME VAEIAETCA Pas3m4yaAM
B BOCTIPMATMM BpeMEHU J MOHMMAHUM MepapXMM OPTaHM3AIMOHHBIX OTHOIIeHMit. bubmmorp.
10 nass.

Kniouesvle cn06a: MeXKynbTypHasg KOMMYHUKAIIMA, POCCUIICKO-KOPeNiCKass KOMMYHMKAINA,
OusHec, Ky/IbTypHble pasindnd, KOpIOpaTMBHAA Ky/IbTypa, HallMOHATbHAA Ky/IbTYpa, KYJIbTYpHBbII
aACCUMUTIATOP.
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The paper studies Russian-Korean intercultural communication in business setting based on
the case of “Hyundai — Motors” company in Saint Petersburg. Based on the results of empirical
research it examines cultural differences and difficulties in communication between the Russian and
Korean employees at the company. For this purpose, 12 semi-structured interviews with Russian
managers were obtained. Theoretically and methodologically, we tried to use a combination of
cross-cultural and intercultural approaches, on the one hand, and combination of the general
cultural and culture-specifi ¢ approaches, on the other hand. Th e influence of corporate and
national culture on intercultural communication and the ways of overcoming these problems on the
basic of cultural assimilator approach are considered as well. This technique can improve the
cognitive, emotional and behavioral components of both sides of business cooperation. The main
focus is made on the differences in time perception and understanding of the hierarchy of
organizational relations. Refs 10.
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