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MHTEPHET-IIPOEKT «ITTAMYP» B IUCKYPCE IIOTPEBJIEHIA
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CTaThs NOCBALIeHA U3YYeHNIO IIPoLiecca IIPOABIDKEHN IOTpeO/IeHNs KaK I/IaBHOJ LIeHHOCTH
KOHCBIOMEPICTCKOTO 00IecTBa. ABTOp pacCMaTpuBaeT VIHTepHeT-IPOCTPaHCTBO KaK 0coboe moe
BJIACTY, perymipympollee Ipouecc norpebnenna. OFEHUM 13 CIOCOOOB TAaKOTO PeryIMpOBaHMSA
ABJIAETCA CO3J[aHMe U IPOJIBIDKeHMe (a)COIMAIbHBIX IIPOEKTOB. B cTaTbe MPUBOAATCS pe3y/IbTaThl
VICCTIeOBaHNs MHTEpHeT-IIpoekTa «[71aMyp» — opgHOro m3 Hambosee BIMATEIBHBIX U Pa3BUTHIX
IIPOEKTOB  TOTpeOUTeIbCKOTO  obmiecTBa.  PaccMOTpeHBI  HEKOTOpble  BUPTYajIbHbIE
KOMMYHUKATUBHbIE PeCypchbl, NIPOJBUIaOLINe UIEeN IJIAMypU3aliuyl C IIOMOIIbI0 MapKeTHHIOBbIX
crpareruii. Oco6oe BHMMaHNeE Ye/IeHO TaKUM CTPATeTUAM IIPOJBIDKEHNS MHTEPHET-IPOEKTa, KaK
JICIIONIb30BaHMe  pa3paboTumkamMy  cajiToB  OOy4aloIUMX  LMKIOB,  HAlle/ICHHBIX  Ha
IporpaMMIUpOBaHMe  IOTPeOMTENIbCKOTO  IOBEeHMs, WMIpbl  C IMdpami, BO3MOXHOCTH
caMoTIlpeseHTanuy, WHGOPMUPOBaHNE O PacHpofiakaX, MApPKETMHIOBble JKCIIPecC-OMpPOChHI,
BO3MOXXHOCTb Pa3BUTHS BUPTYa/NbHON Kapbepbl Ha CTpaHMI[AX CaliTOB, KOHCY/IbTHPOBaHME IIO
BOIIPOCAM MOJIbI 11 IIPEBPAIleHNIO0 B IIAMYPHYIO IaMy WM MY>KUuHY u p. bubmorp. 11 Hass.

Kniouesvie cnosa: obumecTBO MOTpebieHNsA, MOTPeOUTENIbCKIE LIEHHOCTY, MapKeTUHIOBbIe
CTpaTerny, VHTEPHeT-KOMMYHMKALINY, WHTEpHET-IPOCTPAHCTBO, (a)couyajbHble JHTEpHeT-
IIPOEKTBI U JIp.
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The article studies the process of promoting consumption as the main value in a consumerist
society. Th e author considers the Internet-space a specifi ¢ field of power that regulates the process
of consumption . One way of such regulation is the creation and promotion of social projects. The
article presents the results of a study of Internet-project “Glamour” — one of the most influential
projects and developed consumer society. Some virtual communication resources promoting the
ideas of glamourization using marketing strategies are considered. Particular attention is paid to
strategies of Internet project promotion that developers use such as training sites cycles aimed at
consumer behavior programming , games with numbers , the opportunities for self-presentation ,
informing about sales , marketing express-polls, virtual career opportunity on web pages , fashion
counseling and transforming into a glamorous lady or man, etc. Refs 11.
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