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IHCUXOJIOTUYECKHME ACIIEKTbBI N3YYEHUA HOJIUTUYECKON
MEIMAKOMIIETEHTHOCTU

Cankr-IleTepOyprckuii rocyfapcTBeHHbIll yHUBepcuTeT, Poccuiickaa ®epeparysa, 199034,
Cankr-Ilerep6ypr, YHUBepcurerckas Hab., 7/9

B cratbe oOcCykmaioTcsa OCOOEHHOCTU MCCTENOBAaHMA MeMAKOMIETEHTHOCTH M30Ouparesneit
B PaMKax ITOJIMTUYECKON IICUXOIOTMM. PaccMOTpeHbl OCHOBHbIE KOMIIOHEHTDI Y IICUXO/IOTMYECKILEe
XapaKTePUCTUKIN MeJUAaKOMIIETEHTHOCTU JIMYHOCTU. IIpencraBieHbl pe3ynbTaThl IMIMPUIECKOTO
UCCIeNOBaHMA,  IIelbl0  KOTOPOTO  ObUIO  BbIABIEHME  IICMXOTOTMYECKMX  aCHEeKTOB
Me/IIaKOMIIETeHTHOCTH 11 ITIOJINTUYECKOTO ydJacTus u3bupatesneil. B pabore mpoBemeH aHamm3
copmupoBaBuMxca y nusbuparesneit 00pa3soB COBPeMEHHBIX POCCUIICKUX MOMUTHYECKUX TUIEPOB
Y YWIEHOB HECUCTEMHON OIIO3MIMK. PaccMOTpeHbl Befiylye XapaKTePUCTUKM IIOMTHYECKUX
o0pa3oB BTpymmax wusbupateseil ¢ pasHbBIM YpOBHEM MeMAKOMIIETEHTHOCTH. OTMCaHbI
BbIAB/IEHHBIE B3aMMOCBS3M MEXKIY MeIMaKOMIIETEHTHOCTbIO u30Mpareneil J ypOBHEM NX
TOMUTHYECKOTO yIacTusA. bubmmorp. 12 HasB.

Kniouesvie  cnosa:  MeOMAKOMIIETEHTHOCTb, — MEAMAarpaMOTHOCTb,  MEIMAIICUXOJIOTHA,
IOMUTNYECKOe IIOBefleHNe, IIOJIMTHYEeCKOe ydYacTie, CpefcTBa MaccoBoll  mHbopManmu,
H(OPMaIVIOHHbIE TEXHOIOTUY, 06pa3 MOMMTHYECKHX JINEPOB.
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In the article the features of the study of media competence of voters in political psychology
are discussed. The main components and psychological characteristics of media competence of the
individual are considered. The results of empirical studies whose purpose was to identify the
psychological aspects of media competence and political participation of the voters are presented. In
research authors questionnaires and method of semantic differential were used. In the sample of the
study voters aged 17 to 67 years living in St. Petersburg was involved. Total number of respondents
was 230 people. The analysis of the images of modern Russian political leaders and members of
non-systemic opposition formed by the voters are presented. Leading characteristics of political
images in groups of voters with diff erent level of media competence are considered. The revealed
interrelations between media competence of voters and level of their political participation are
described. The presented results allow to draw the conclusion that media competence of voters is
connected with their perception of political images and further participation in political life of the
country. Refs 12.
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