IM3AVH

YK 769.91+7.049.1+7.067.3
O. A. Bawyx

MOJIUMTUKO-KYJIbTYPHBIVI HAPPATUB U PUTOPUKA XYTOKECTBEHHOTO
OBPA3A B INTAKATAX CTYIUMU «T'PAITIO» (1970-1990)

Cankr-IleTepOyprckuii rocyfapcTBeHHbI yHUBepcuTeT, Poccniickas @epepanms, 199034,
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CraTbs MOCBsIIeHa 0COOEHHOCTSAM Pa3BUTHA IIOMUTUKO-KY/IBTYPHOTO JIUCKYpca ¥ MpobieMe
VHTepIpeTanuy obpa3a BO (paHIY3CKOM MCKYCCTBe IDUIAKaTa, paccMaTpUBaeMOM Ha IIpyMepe
TBOpuecTBa cTymum «['pamio». CyllmecTBeHHOe BHMMAHUE B CTaTbe YJAETeHO JICTOKaM
(dbopMupoBaHNA XY[OKECTBEHHOI KOHLININM CTyOMM, BINAHNIO Ha e€e TBOPYECKUII MeTOf
XyTOXEeCTBEHHbIX B3IJIANIOB CUTYAI[MOHNMCTOB I Pa3pabOTaHHBIX UMU MOAXONOB K CO3TAHUIO
COIVAIbHO U IIOMUTHYECKY OPMEeHTHPOBAHHBIX IIPOM3BeJeHNMil NcKyccTBa. OCBelanTcs UCTOpus
U KYZIbTYpHBI (OH Majickux cobbituii 1968 r. B Ilapipke, maBime MMIYIbC K (GOPMIPOBAHNIO
MIPOBO33peHUYeCKON IIAaTGOPMBL ¥ OPUTMHATBHOTO XYIO>KECTBEHHOTO f3bIKA I'PYIIBI «['parmmio».
TsBopuectBo (paHIy3CKMX IUIAKATICTOB pPaccCMAaTpPUBAeTCsl B KOHTEKCTE€ «HOBOW  BOJIHBI»
rpaduueckoro JmsaiiHa, IPOBO3IVIACKBINENl CBOMMM OCHOBHBIMU OPMEHTUPAMU CTpeM/IeHNe
K 9KCIIepMMEHTaM, IAaCTHIL, «CJIOMCTYI0» OOPasHOCTb, «OeCIOpANOYHYI0 >KMU3HEHHOCTB» (OpM,
CTUMY/IMpOBaHNe BOOOpaskeHNA 1 obpallleHNe K TOACO3HAHNIO 3puTens. bubmmorp. 11 Hass. V1. 9.

Kniouesvie cn06a: MONMNTUKO-KY/IbTYPHBIII HappaTus, Majickue cobpitusa 1968 r. B ITapioke,
PUTOPMKA XyHOXKEeCTBEHHOro obOpasa, IUIakaT, cTyaus «['pamio», IPUHINILI CUTYaLMOHUCTCKOTO
JICKyCCTBa, MeTofyKa détournement, «<HOBasi BOJIHa» IPpai4ecKoro Ay3aliiHa, IIOCTMO/IePHII3M.

POLITICAL AND CULTURAL NARRATIVE AND RHETORICS OF THE IMAGE IN
THE POSTERS OF THE “GRAPUS” STUDIO (1970-1990)
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The article concerns the peculiarities of development of political and cultural discourse and
the problem of interpretation of the images of French poster art, considered on the example of the
“Grapus” studio. Considerable attention is paid to the origins of the studio’s artistic concept,
significantly influenced by the artistic views of the Situationists, namely their approaches to creating
socially and politically engaged art. The author highlights the history and cultural background of the
May 1968 events in Paris, which gave impetus to the formation of ideological platform and original



artistic language of the “Grapus”. Creative activities of the studio are examined in the context of the
“New wave” of graphic design, which is defined by the desire for experiment, pastiche, “layered”
imagery, “indiscriminate vitality” of forms, stimulation and appeal to the viewer’s imagination and
subconsciousness. Refs 11. Figs 9.

Keywords: political and cultural narrative in modern graphic design, the events of May 1968 in
Paris, the rhetoric of the artistic image, poster, “Grapus” studio, socially and politically engaged art,
principles of the Situationist art, technique of détournement, the “New Wave” of graphic design,
postmodernism.
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